The Space Age

A Graphic Design
I Switzerland

AMax Miedinger designs Neue Haas Grotesk font,
later renamed Helvetica

AMathematical grids are the most natural vehicle
to convey information

AMax Bill (1908)

1958



The Space Age

A Graphic Design
I Italy
AGiovanni Pintori (1912)
AArmando Testa (1917)
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il gigante che fara molta strada

1955




The Space Age

A Graphic Design
I Italian posters

Anselmo Ballester (1897): "Salome" (1953)
Alfredo Capitani (1895): "Gilda" (1946)
Gino Boccasile (1901): "Pagli&rio



The Space Age

A Graphic Design |\ Jazzways
I New York
APaul Rand (1914): visual metaphors—
ACipe Pineles (1910): color and pattern

AThe Doyle Dane Bernbach advertising
agency: text and image are separated

but interdependent l o )
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The Space Age

A Graphic Design/ New York
AWill Burtin (1908, Germany): information graphics

I Explaining science visually The brain (1954)
Antiobiotics chart (%951)




The Space Age

A Graphic Design/ New York
AWill Burtin: and beyond graphics
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The Space Age

A Graphic Design
I New York
AHenry Wolf (1925)
AHerb Lubalin (1918): the Swiss grid
AGeorge Lois (1931)

APush Pin Studios (1954)~tevisiting a
history of all periods

AHarvey Kuftzman (1924)
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The Space Age

NIPPON KOGAKU K.K.

A Graphic Design |
I Japan: modernism + tradition

AYusaku Kamekura (1915) @
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Japan
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